


Master Plan Flements
Exhibit 4-7-1: Fourth Street Business Types

[Fourth Street Businesses

Agriculture 5 2.1%
Construction 13 5.5%
Manufacturing 10 4.3%
Wholesale 8 3.4%
Retail 93 39.6%
Services 85 36.2%
Residential 8 3.4%
Other 13 5.5%
— 235 100.0%|

Type of Retail

Building Materials 7 7.5%
4 4.3%
Drug 1 1.1%
General Merchandise 3 3.2%
Apparel 5 5.4%
Home Furnishings 6 6.5%
Antiques 19 20.4%
Other Specialty 18 19.4%
Auto Related 8 8.6%
Restaurants/Bars 22 28.7%
93 100.0%
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In some cases, businesses have suffered from neglect, with
little maintenance or improvements by the private sector.
Competing business trade areas such as the ‘big box’ stores
along Coors Boulevard have impacted 4th Street revenues.
Still, local businesses have developed a unique “theme” of
antiques, landscape nurseries, western and equestrian
outfitting, and Mexican restaurants. The 1998 Revitalization
Study showed potential on the south end of Fourth Street
for a supermarket of 50,000 square feet and an additional
30,000 to 50,000 square feet of smaller retail and service
businesses.

Commercial land use comprises about 123 acres of land in
the Village (out of a total of 2,500 acres). In addition,
approximately 150 home occupations also exist within areas
other than Fourth Street. About 142 acres in the Village is
zoned for commercial use, providing potential land for new
business.
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Master Plan Elements

4.7.2 Commerce Goal

The goal is to revitalize the 4th Street area as the Village’s major
commercial and mixed use corridor through both public and private
efforts.

4.7.2.1

Objectives

Create a business climate in which
businesses flourish.

Improve the quality of life.

Buffer adjoining residential uses from
light, noise, and visual impact.

Focus Village commercial activities along
the Fourth Street Corridor and the
intersections of Osuna and Ranchitos.
Beautify 4th Street.

Encourage mixed uses friendly to
pedestrians.

Improve safety to pedestrians.

Make the Village a shopping destination.
Encourage small-scale businesses
providing basic services, e-businesses and
low-commute businesses, and specialty
stores.

Promote compatible development near
the Village.

Encourage re-zoning to less intensive
commercial uses in the Fourth Street
Character Area.

Encourage denser housing in the Fourth
Street Character Area.

Promote the preservation of open
spaces, agriculture, and ditch use in the
Fourth Street area.

Allow for additional depth beyond 300
feet for parking, and encourage parking
in the rear of the businesses.

Maintain a consistent depth limit of 300
feet for commercial use, to avoid
conflicts between businesses and
adjacent residential areas.

4.7.2.2 Policies and Actions

Policy A: The Village strongly supports |
the business community and will use
various economic incentives to strengthen
local businesses as well as attract new
ones.

Action Steps:

Develop and implement an economic

development plan for the Village.

Foster a cooperative effort between the

business community and government by

attending business community meetings

and functions.

Encourage local banks to provide

low-interest loans and meet credit rating

approval (CRA) requirements and by

hosting informational meetings.

Organize and hold festivals and special

events to draw area residents to Fourth

Street.

Establish a Village Main Street program to

promote the corridor.

Recruit businesses that would be suited

to the Village: small, specialty shops;

community retail services and offices by

developing:

- a community economic profile

- brochures that advertise Fourth Street

- site maps for potential businesses

- Village-wide directory that lists local
services.

Apply for funding that promotes Route

66 and Fl Camino Real Scenic Byway.

Ensure the proper funds are channeled to

the Village.
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